
Digital Media and Web Accessibility

Questions and Answers

The following are answers to participant questions from the August 18, 2016, Universal Design to Promote Inclusion in Learning webinar on digital media accessibility sponsored by the National Association of Extension Program and Staff Development Professionals (NAEPSDP). If there are additional questions, they and accompanying answers will be added to this document. Write Richard.petty@bcm.edu with additional questions. Updated as of September 12, 2016.
Q: Is it okay to just put a notification on our websites/digital content that tells anyone who needs specific accommodation to contact our organization to get that accommodation?
A: This is not a recommended approach and could make you vulnerable to complaints and litigation. The ADA requires State and local governments, businesses and nonprofit organizations that serve the public to communicate effectively with people who have communication disabilities. There are similar requirements for entities that receive federal funds under Section 504 of the Rehabilitation Act. This can be done through providing modifications and auxiliary aids and services. Communication with people with disabilities must be just as effective as communication with people without disabilities. The obligation for state and local governments and federally funded programs to provide modifications and auxiliary aids and services can be triggered upon request of an individual; however, recent court rulings and settlement agreements show the Department of Justice (DOJ) and the Office for Civil Rights (OCR) are taking a more comprehensive position on digital access. Rulings and settlement agreements seem to be focusing on “substantially equivalent ease of use” for those with disabilities as those without. This stresses the importance of planning to ensure accessibility from the outset. Failing to do this could be seen as “deliberate indifference.” Your constituents and your institution will be better served by planning for access from the outset.
Q: Have any universities been sued for damages for failure to provide accommodation for digital content?

A: Yes. An example is Dudley v. Miami University which alleges that “Miami University violated Title II of the Americans with Disabilities Act (ADA) by requiring current and former students with disabilities to use inaccessible websites and learning management system software, and by providing these students with inaccessible course materials.”

There have also been several settlement agreements which have been made between institutions and the federal government to avoid litigation. Among these settlements are the following: Settlement letter to The University of Cincinnati in which the Office of Civil Rights and the Department of Justice addressed the University’s Section 504 and Title II violations by having inaccessible webpages;
 Letter to Youngstown University which addressed the federal government’s position that the university’s websites and other digital interaction like Blackboard ought to be accessible and checked for accessibility, rather than waiting for someone to file a complaint.

Q: Someone at our institution said that posting educational videos on YouTube fulfills accessibility through the transcripts YouTube provides. Is that true?

A: YouTube can use speech recognition technology to automatically create captions for videos. Without significant editing, it is unlikely this approach will provide acceptable captioning for video content. Communication with people with disabilities must be just as effective as communication with people without disabilities. At present automatic captioning using speech recognition is unlikely to meet that standard. You can use caption software to caption your video yourself or have a captioning service do it for you. To find a service, Google “captioning” or “CART – Communication Access Realtime Translation.”
Q: Do the standards apply to all forms of social media like Facebook, Twitter, Instagram, etc.?
A: Guidelines for private entity access are still in draft form, although it is anticipated coverage will apply to social media sites. Regardless of their status, you still have an obligation to make the web content you use accessible. You are obligated to find and use accessible platforms.
Q: What is the best way to start the process of making our materials (social media, flyers, magazines) more accessible? Where should we begin?
A: A good approach is to begin by establishing a policy for how you will make content accessible. We recommend making all new content accessible. Then, review your Web usage information to find out which of your existing pages, videos and other materials are accessed most often. Prioritize the order in which you remediate existing content. Move as rapidly as you can to meet your constituent’s needs and to demonstrate a good faith effort in making existing content accessible. When a constituent requests access to material you have not yet made accessible, have a plan to make that material available to them immediately. Again, lay all this out in your policy and proceed using the policy as your guide.
Q: I understand that being able to navigate a website without a mouse successfully makes the site generally accessible (navigation dropdowns work without a mouse, for example). Is this true? Additionally are there 'deal breakers' for websites that you know of that are the #1 thing that aggravates you as a person with visual disabilities using websites?
A: There are several things that must be done to make your site accessible. Become familiar with a set of standards and use those standards to make your site accessible. Examples are Section 508 standards or Web Content Accessibility Guidelines. For a Section 508 checklist, se the WEBAIM website
. For an overview of the WCAG standards, see the “at a glance” page on the Worldwide Web Consortium website.

� https://www.justice.gov/opa/pr/justice-department-moves-intervene-disability-discrimination-lawsuit-alleging-miami


� https://www2.ed.gov/documents/press-releases/university-cincinnati-letter.pdf


� https://www2.ed.gov/documents/press-releases/youngstown-state-university-letter.pdf


� http://webaim.org/standards/508/checklist


� � HYPERLINK "http://www.w3.org/WAI/WCAG20/glance/" �http://www.w3.org/WAI/WCAG20/glance/� It’s not really useful to think of “deal breakers” or single features that make your website accessible.






